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Fighting Hunger. Giving Hope.

#WeFeedLA Fundraising Tips

Set a fundraising goal and share with friends and family, so that they can help you reach your
goal!

a. S$90 = Feed a family of four for a whole month

b. $540 = Feed a family of four for 6 months

c. $1,080 = Feed a family of four for 12 months

d. $2,160 = Feed a family of four for 2 years
Make the first contribution to your campaign to kick-start your fundraising and show supporters
that you are personally committed.
Personalize your message. Your supporters want to hear why you care about ending hunger in
Los Angeles -- and how they can help.
Identify your networks of support. Consider who to reach out to and how, whether through
email, social media, mailing a letter or a direct conversation. Start by thinking about:

a. Friends and family

b. Current/ former colleagues and classmates

c. Your professional, volunteer or religious networks

d. Your social, hobby or recreational group
Keep your donors engaged. Keep people who give updated on your efforts with emails, social
media posts and regular communication -- and ask them to help spread the word. They want to
know how your event is going -- and when you hit milestones!
Follow up on donation asks: People are bombarded by emails and social media and people often
intend to give closer to the event but forget. So keep reminding them! The majority of donations
come in within the last two weeks of the event date.
Inspire by sharing the impact of donations - help educate your donors on how their dollars and
your efforts are making a tangible difference to end hunger in Los Angeles.
Do not forget about matching gift opportunities. Encourage your supporters to explore their
employer’s matching gift programs. Many corporations will match their employee’s donations to
an accredited charitable organization. It is an easy way to double or even triple the impact of a
personal contribution. You can share and use our online resource for finding matching gift
programs. If an employer does not come up in the results, contact the specific HR department.
Say “thank you.” Take the time to express your gratitude in a meaningful way. Make your
supporters feel a part of your efforts. For example, send a personal thank you note or email to
everyone who donates. Make sure to send a final update post event with fundraising totals that
shares your gratitude.


https://www.lafoodbank.org/donate/other-ways-to-give/matching-gifts/

