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Today, we will cover:

® Getting started (and becoming an expert) on
social media.

® What, where and why post on social media.

® The role of social media in modern
marketing.

® Content marketing synchronization

® (Questions and answers.
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* How to start a Facebook Business Page
® https://youtu.be/ZI87ugrzsfo

* How to make sure you Google Business Profile is Ready
o https://www.youtube.com/watch?v=81nhmYRTYZM

* How to start an Instagram Brand Account

https://www.youtube.com/watch?v=gJh1QvV9fVE

* How to start a Twitter Account

https://www.businessinsider.com/how-to-setup-a-twitter-account

* How to start a YouTube Channel

https://www.youtube.com/watch?v=607q0ODwjEz8

>

) 1012/1410

Describe your Page

Add 1-2 sentences to describe Bakeryforyou to help people
understand what you ofter

Short Description



https://youtu.be/Zl87ugrZSfo
https://www.youtube.com/watch?v=81nhmYRTYZM
https://www.youtube.com/watch?v=gJh1QvV9fVE
https://www.businessinsider.com/how-to-setup-a-twitter-account
https://www.youtube.com/watch?v=6o7qODwjEz8
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HubSpt Academy

Social Media

Sign up to access this course

a Sign up with Google

FREE Certification Course

The set of lessons in this certification course covers

social media strategy, social listening and

moderating, social content, extending your reach,

First name * Last name *

[

Email address *

digital advertising, measuring ROI, and more.

Password * Show Password

Website URL *

Company name *

Course Details:

8 lessons
By creating a HubSpot account, you're agreeing to accept the




LOS ANGELES REGIONAL

BN K

Fighting Hunger Giving Hope




LOS ANGELES REGIONAL

BN K

TR
Fighting Hunger Giving Hope @
W Supervisor Kathryn Barger @kathrynbarger Q 10k+
* Mentioned @LAFoodBank 2 hotrs;ago

#FREE #FOOD: Start the new year off with a fully stocked fridge. Today from now until
noon, join us and the @LAFoodBank at Annunciation Catholic Church in #Arcadia for a
#grocery #giveaway.
Feeding America £ @FeedingAmerica - 1h
AMERICA A single act of kindness can have a powerful impact. For Tania in Los
Angeles, that act helped change her life.

«. LA Regional Food Bank @LAFoodBank - Dec 3

LA Regional #FoodBank and our partner agency Ephesus Church
helped Tania Cole turn her life around. In our latest blog post, she
shares how fulfilling it is to give back to the same community that
helped uplift her. Read more at LAFoodBank.org/stories/from-t....

Social Media should be just that; social.

Posts should demonstrate that you know and care about
your audience

POST TYPES

User Generated Content (UGC)

This is any content—text, videos, images, reviews, etc.—
created by people, rather than brands. We will often
share UGC on our own social media accounts, mainly
Instagram.

These are opportunities to show appreciation and build
credibility.



LOS ANGELES REGIONAL

B » A N K P@\%Ry

Fighting Hunger Giving Hope

Our mission is something pretty much no one can argue with; when people learn
about the urgent need and our efficient work to alleviate hunger and prevent food
waste, many of them can’t help but want to get involved. We should treat our
audience as active participants in our mission, not passive recipients of our

message.

¥ GreenbergTraurig LLP @GT_Law &  10k+
Mentioned @LAFoodBank

2 days ago

By cultivating and maintaining relationships with influential members of our
100 attorneys and staff from #GTLosAngeles and #GTOrangeCounty offices recently

community, we improve our opportunities to increase awareness, Credibi”ty' gathered to welcome the Mel on Wheels RV to LA. To honor this stop of the tour, GT
audience size and, uItimater, conversions. donated to @LAFoodBank, @FamiliesForward, and @HumanOptions.
. Create social media toolkits and messaging points for: OSSR G RN ISUE FOTSSHe IS TN
— VIPs and Influencers for events.
— Campaigns such as #GivingTuesday.
— For volunteers and staff.

* Let’s face it! If your story isn’t interesting to you, it won’t be
interesting to anyone else. Employee and volunteer advocacy will
help you build your brand and credibility.
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¥ California Volunteers @CalVolunteers & = 10k+
Mentioned @LAFoodBank

Jul'9, 2021

= Got weekend plans? @LAFoodBank is hosting a #volunteer day tomorrow, 7/10.

® Volunteers are needed to help sort, inspect, & repackage donated food items from local
food drives!

-8 More info. here: bit.ly/3xuL6X2

4 4 i .
- Started my Good Friday with
" good people helping out
@feedingamerica A,
Such a great experience!

- O P @ 8 &



LOS ANGELES REGIONAL

BYAN K

NIVERS 4 7
AR R
Fighting Hunger Giving Hope f 72020 4

Curated Content: These are opportunities to show our expertise
and that we are paying attention to topics that are of interest to
our audience; these include articles and other content we share
from reliable third parties.

@ abc7community &
\ ©9) abc7community & And that's a wrap on today's Feed
=/ SoCal with @lafoodbank in #LosAngeles! Thank you to

everyone who donated and all the lovely volunteers! Catch

us again next Friday as we continue to raise funds to
alleviate food insecurity.!

For more information on how to help, visit

abc7.com/feedsocal
10w
- @ ryannelson23 & A o
o 10w Reply
g bpoetic SES= ©
10w Reply

JJJJJJ
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Original Content: Just like it
sounds, this is content we’ve
created and which we own.

Video: It’s best to upload video
natively to social rather than
sharing a link to YouTube.

Blog: Post a teaser, photo and link
that make the reader want to
learn more. This will drive traffic

back to your site and improve
chances of a conversion.

Photos: Grab attention and cut
down on wordiness with photos!

Los Angeles Regional Food Bank
BWNK 3,059 followers
th.®
Today marks National Food Bank Day, a day to recognize the power of
community support in the fight against hunger!

Join us in this movement to end hunger. Whether you donate, volunteer, or
spread awareness, your contribution matters. Let's create a world where no one
goes to bed hungry.

Learn more about the power of volunteers and donors:
https://Inkd.in/fehRQJHbU

#NationalFoodBankDay #WeFeedLA #Communitylmpact #TogetherWeCan
#VolunteerHeroes

s 1repost

g & Like & Comment |7_j Repost

When in doubt, keep your
posts as brief as possible.

Remember: there’s a good
chance you’re dealing with
scrollers and mobile users.

Treating your posts like novels
creates more opportunities
for readers to lose interest
and likewise miss your CTA.
So, using photos and videos is
a good way to engage a
distracted audience.
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Micro Content: These are shorter posts
which might include a stat and a CTA or a
even just quick “thank you.” These help to
keep audiences primed and engaged.

BMNK

LA Regional Food Bank & @LAFoodBank - Aug 17

The Food Bank thanks Congresswoman Sydney Kamlager-Dove for visiting
the LA Regional Food Bank and helping to raise awareness around food
insecurity in Los Angeles County!

0 Congresswoman Sydney Kamlager... £ @RepKamlager... - Aug 17
Today | visited @lafoodbank, the SLA WIC Office, and the SEE-LA
Farmers’ Market to discuss the importance of nutrition assistance
programs in #CA37. | have made combating hunger and food insecurity
a priority and will continue to fight GOP attacks on SNAP and WIC.

BWNK

®) v 1 Q1 iht 192

LA Regional Food Bank &2 @LAFoodBank - Aug 31 oo
We're grateful to @Albertsons, @vons, and @pavilions Foundation for their
$300K Nourishing Neighbors grant! It significantly impacted our Children's
Breakfast Program, providing nutritious meals to food-insecure children in
LA County. Together, #WeFeedLA.

3



LOS ANGELES REGIONAL

BYAN K

Fighting Hunger Giving Hope

Instagram Non-Profit Engagement sproutsocial

Mo
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Wed
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Fri

Sat

Sun
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Facebook Non-Profit Engagement sproutsocial

Mon

[
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L
Sat ll.
Sun ll
5

12 1 2 3 4 5 6 7 8 9101121 2 3 4 6 7 8 9 101
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Twitter Non-Profit Engagement sproutsocial
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3

12 1 2 3 45 6 78 9101121 2 3 456 7 8 9 10M1
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Before posting, ask yourself:

Who am | trying to reach?

What do | want them to do or
learn?

Am | demonstrating value?

How will | know if | have been
successful?

Would | share this if | didn’t work
at this organization, or in this
space?

Successful posts:

Are Relevant

Spark Emotion

Are Trustworthy
Demonstrate Empathy
Authoritative/Educational
Authentic

Share worthy/Interesting

Los Angeles Regional Food Bank
26 at 11:42 AM - Q@
California, known for its agricultural bounty, grapples with a hidden crisis. Despite being a
significant source of the nation's fruits and vegetables, one in five Californians experiences
food insecurity — a struggle to access sufficient food. The impact reaches far beyond empty
stomachs, affecting physical and mental well-being.

Families bear the burden differently — from consuming subpar sustenance to reducing
portions. Children face developmental delays and health setbac... See more

B gt
% »

-l
s

CALMATTERS.ORG
How hungry is California? Millions struggle to eat well in an abundant state
How bad is hunger in California? A lot depends on your access to food aid, which expanded...

t{.,‘(] Boost this post to reach up to 747 more people daily if you spend $14 Boost post

e 6
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Respecting the privacy of clients

Image releases
Getting consent

Try to avoid license plates or
remember to block if using

LOS ANGELES REGIONAL I‘I’he Los Angeles Regional Food Bank
-
v Los Angeles, CA 90058
B k‘ Tel: (323) 234-3030

Fighting Hunger. Giving Hope.

1734 East 41 Street

N K Fax: (323) 234-0943

IMAGE RELEASE FORM

| (the undersigned) do hereby confirm that | have agreed to be photographed and filmed for and/or by
the Los Angeles Regional Food Bank (hereinafter called FOOD BANK) and that FOOD BANK will own
any and all rights in said photography, filming and recording of me.

This will permit the FOOD BANK to proceed with the said photography, filming and recording and | now
waive, to the FOOD BANK and its successors assign and license, all personal rights and objections to
any use to be made of me, my name, likeness, voice, image or personality in connection with the use of
photography and filming containing my photograph and voice, for any and all motion picture, radio and
television purposes, and performances thereof, accompanied by any narration and dialogue whatever,
and the publicity in connection therewith, and/or for any other trade and advertising purposes. |
understand that in proceeding with said photography and filming the FOOD BANK will do so in full
reliance on the foregoing permission. | understand that | shall receive no compensation for my
appearance in and participation in the pt phy and filming.

| agree to hold you and any third parties harmless against my liability, loss or damage (including
reasonable attorney's fees) caused by or arising from the exhibition of my appearance or material
furnished by me in connection with my participation.

Signature
(signature of parent or guardian if subject is under 18 years of age)

Date

Name (Print)

Title

Home Address

Phone Number
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* QR Codes: the rise and familiarity of using these is something
to consider and to think about if it fits your demographic

* User experience moved from more mobile to more desktop
and now, it is shifting to more mobile — something to think
about as you are creating content

Algorithms e oW i
* Relevance

Win, Los Angeles Regional Food Bank Los Angeles Regional Food...
o R Sponsored " Sponsored
ecency Youxconacioss contbuton et it
invaluable peace of mind for so many working
[ R hard to make ends meet.
esonance

(how engaging)
* Authenticity is
key

* Boosted/spons
ored ads help

gain visibility , Los Angels RegionalFood From o iy e L
. ’ Donate Now > From the many thankful faces Your conscious contribution is met with
( p I atfo r m s WI | | 4 we serve: thank you. invaluable peace of mind forso  ..See More
LAFOODBANK.ORG QOQvY ]
ff From the many thankful... DONATE NOW . Donate Now
lafoodbank Your conscious contribution is met with
otrrer Not affaed ih Facebook i poscs ot min T 0 many werkng - v

promotions) e T e D Us O et g sham
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e What is social media
engagement?

* How to increase engagement?
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@DadaBen_

1274 Following 5424 o,
wers
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Donor Lifecycle / Constituent Journey

Attract Convert

Friends of followers
People who find our
content

People who see our
advertisements

Strangers - Leads - l;zgr;‘%l;r ‘ Promoters

Donors are further
cultivated through
email campaigns
(including appeals),
event invitations,
continued interaction
with our content and
thank you content.

Email subscribers
Social media followers Donors (one time)
Volunteers Donors (monthly)
Website visitors

Donors (monthly) or
donors who reliably
give each year.

People with contact
information are
cultivated through
email campaigns,
and continued
interaction with our
content.

Regular donors are
further cultivated
through event
invitations, continued
interaction with our
content and thank
you content.

CTAs strategically
included in our
content, advertising,
and marketing
convert strangers to
people in our
database who have
email address,
physical addresses,
or both.

Some may be
cultivated by
development officers.

Some may be
cultivated by
development officers.

Some may be
cultivated by
development officers.
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“NEW MARKETING” is
“any marketing tactic
that relies on earning N
e -~
people’s interest 9 9
instead of buying it.” ~

=2
<=

THE

INBOUND
ARKETER

M

J

(

Communication is
interactive and two-way.

Customers come to you:
e Via search engines,
referrals, social media

é Marketers provide value.

Marketer seeks to entertain
and/or educate.

THE OUTB
mm?é’ aL

“OLD MARKETING” is
“any marketing that
pushes products or

services on customers.”

Customers are sought out:
e Via print, TV, radio, banner
advertising, cold calls

Marketer provides little to
no added value.

Marketer rarely seeks to
entertain or educate.
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* Create or update
your Google My
Business Profile.

* Keep the profile
up-to-date.

= Los Angeles Regional Food Bar

Los Angeles Regional Food Bank

44 386 reviews
Food bank
(m) (@) «Cj\\
N N N/
Directions ~ Save Nearby  Sendto
phone

Open - Closes 5SPM

See more hours
lafoodbank.org
(323) 2343030

2Q55+28 Los Angeles, California

2/ Suggest an edit

1734 E 41st St, Los Angeles, CA 90058

‘

“2ngc.
Y4 Restaurants le0 Hotels @ Attractions @ Transit P Parking ] Pharmacies >
ormevyuing
g
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g
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§ EMartin Luther King Jr Bivd 2 #
g
2 I
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Edoth g
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z
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Ed4lstst Sweetener Products E38th St
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E41stPl 2
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Entertaining Successful What you

or educational . content ! want to say
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The Most Engaging Social Ad Content, According to Consumers

Entertains Me 41%

Offers a Discount

37%

Teaches Me

0,
Something 33%

References

O,
My Interests 26%

Tells a Story 20%

Comes From a Brand

0,
My Friends Like 10%
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Creating Content

* Social Media - Facebook, Instagram,

Ti kTO k’ YO UTU be LOS ANGELES REGIONAL
F&=OD
* Blog Posts B‘» l‘ -

Fighting Hunger. Giving Hope.

* Videos
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Why Create Content?

* Tell someone’s story

* |Impact

* Exposure

e Boost support for your
organization and/or cause.

* Search engine optimization

—

STORIES

From The Los Angeles Regional Food Baw

£

-~

- 3

Clients Events Financial and Food Donations Food Insecurity Food Pantries and Agencies

Hunger Heroes Press Releases Programs Stories Videos

7 FOOD BANK NEWS
STORIES YOU
MISSED

August 18, 2022

The LA Regional Food Bank has

THE 11TH ANNUAL HOW THE LOS

FEED SOCAL EVENT ANGELES REGIONAL
PROVIDES MORE FOOD BANK

THAN 3 MILLION SERVICES THE
MEALS UNHOUSED

POPULATION IN LA

~AAnaTYV
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Raise awareness,
attract donors, and
recruit new volunteers
using Google search
ads.

Google Ad Grants shows your message to people searching for

nonprofits like yours.

Each qualifying nonprofit has access to up to $10,000 per month in
search ads shown on Google.com. Additional Google Ads may be

purchased in a separate account.

Google

global giving

Ad - www.globalgiving.org -

Global Giving
Nonprofit connecting donors with grassroots

projects. Donate to a cause today.

(=

Connect Content to Google
Grants

* Up to $S10K a month in free ads

* Free YouTube tutorial:
https://youtu.be/ZilFhTquOBo?si=pG7nDPQk
911DUIEA

* https://www.google.com/grants/



https://youtu.be/ZilFhTquOBo?si=pG7nDPQk911DUIEA
https://youtu.be/ZilFhTquOBo?si=pG7nDPQk911DUIEA
https://youtu.be/ZilFhTquOBo?si=pG7nDPQk911DUIEA
https://www.google.com/grants/
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Social media can be used to syndicate content.

* Organic Social Media Marketing.
— Video
— Photos
— Blog posts
* Paid Social Media Marketing.
— Boosted posts.
— Social media advertising.
* Influencer Marketing.

Much of this content can also help you with e-newsletters.
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