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Welcome & Introduction

Facilitators

Olivia Cervantes Victoria Lasavath

Marketing Content Manager, Marketing and

LARFB Communications Manager,

LARFB



LLLLLLLLLLLLLLLLLL

ALL AGENCIES
BMN K | CENFERENCE

Today, we will cover:

- Getting started (and becoming an expert) on social media.
- What, where and why post on social media.

- The role of social media in modern marketing.

- Content marketing synchronization

- Questions and answers.
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Getting Started With Social Media
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Which Platforms Make the Most

Sense For You?
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Create Your Accounts

* How to start a Facebook Business Page

e  https://youtu.be/ZI87ugrZSfo

*  How to make sure you Google Business Profile is Ready e T

ASD 1.2 samences 10 deslride Bakerytoryou 10 Melp Dacpie

*  https://www.youtube.com/watch?v=81nhmYRTYZM arat o et

*  How to start an Instagram Brand Account

e https://www.youtube.com/watch?v=gJlh1QvV9fVE

. How to start a Twitter Account

e https://www.businessinsider.com/how-to-setup-a-twitt

er-account

* How to start a YouTube Channel

*  https://www.youtube.com/watch?v=607qODwjEz8


https://youtu.be/Zl87ugrZSfo
https://www.youtube.com/watch?v=81nhmYRTYZM
https://www.youtube.com/watch?v=gJh1QvV9fVE
https://www.businessinsider.com/how-to-setup-a-twitter-account
https://www.businessinsider.com/how-to-setup-a-twitter-account
https://www.youtube.com/watch?v=6o7qODwjEz8
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Become a Social Media Expert

HubSppt Academy

Social Media

FREE Certification Course

The set of lessons in this certification course covers
social media strategy, social listening and

moderating, social content, extending your reach,

digital advertising, measuring ROI, and more.

Course Details:

8 lessons

Sign up to access this course

Sign up with Google

First name * Last name *

Email address * Password * Show Password

Website URL * Company name *

By creating a HubSpot account, you're agreeing to accept the
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THE WHAT, WHERE, WHEN & WHY OF SOCIAL MEDIA POSTS

B A —
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What

@ i S Social Media should be just that; social.
#FREE #FOOD: Start the new year off with a fully stocked fridge. Today from now until PO Sts S h ou | d d emon St ra te t h at yo u k NOW an d care
noon, join us and the @LAFoodBank at Annunciation Catholic Church in #Arcadia for a
e about your audience
~ Feeding America ) @FeedingAmerica - 1h
amMericA A single act of kindness can have a powerful impact. For Tania in Los

Angeles, that act helped change her life.

«. LA Regional Food Bank @LAFoodBank - Dec 3 POST TY P ES

LA Regional #FoodBank and our partner agency Ephesus Church

helped Tania Cole turn her life around. In our latest blog post, she U Se r G e n e rate d CO nte nt ( U G C)

shares how fulfilling it is to give back to the same community that . . . . .

helped uplift her. Read more at LAFoodBank.org/stories/from-t.... Th ISIS a ny (6{0) nte nt —text’ Vi d eos, Ima ge S, revi EWS,

etc.—created by people, rather than brands. We
will often share UGC on our own social media
accounts, mainly Instagram.

These are opportunities to show appreciation and
build credibility.
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Partner Agency Content-Generated Examples

communityschild WAbel is a senior who comes to our food
pantry every week.

@PAbel has worked hard all of his life.

@Abel finds that it's really hard to cover all of his bills and still
have enough money left over for food.

@Abel says he doesn't wanna complain because he's had a
good life.

@Abel also says that he's incredibly grateful for all of the
really great food that he gets at Communitys Child's healthy
bags, food pantry.

- « & e 3 @Abel likes that we are incredibly careful to give him soft
‘ QOUN . foods as he currently doesn't have any teeth or any way to pay
alll

w

to get teeth.
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@ Add a comment...
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Partner Agency Content-Generated Examples
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https://docs.google.com/file/d/1nLBmyYOoebjnRqegOAmrKpGPNhxyl3Db/preview
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What

Original Content: Just like it sounds, this is

content we’ve created and which we own.

Video: It’s best to upload video natively to social

rather than sharing a link to YouTube.

Blog: Post a teaser, photo and link that make the |

reader want to learn more. This will drive traffic
back to your site and improve chances of a

conversion.

Photos: Grab attention and cut down on

wordiness with photos!

Los Angeles Regional Food Bank
BWNK 3,059 followers
th-®
Today marks National Food Bank Day, a day to recognize the power of
community support in the fight against hunger!

Join us in this movement to end hunger. Whether you donate, volunteer, or
spread awareness, your contribution matters. Let's create a world where no one
goes to bed hungry.

Learn more about the power of volunteers and donors:
https://Inkd.infehRQJHbU

#NationalFoodBankDay #WeFeedLA #Communitylmpact #TogetherWeCan
#VolunteerHeroes

S&2 1 repost

W v (5 Like &) Comment f:j Repost

When in doubt, keep your posts as brief as

possible.

Remember: there’s a good chance you’re dealing

with scrollers and mobile users.

Treating your posts like novels creates more
opportunities for readers to lose interest and
likewise miss your CTA. So, using photos and
videos is a good way to engage a distracted

audience.
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What

Micro Content: These
are shorter posts
which might
include a stat and a
CTA or a even just
quick “thank you.”
These help to keep
audiences primed
and engaged.

BAUINK

LA Regional Food Bank & @LAFoodBank - Aug 17 .
The Food Bank thanks Congresswoman Sydney Kamlager-Dove for visiting

the LA Regional Food Bank and helping to raise awareness around food
insecurity in Los Angeles County!

| ey

= g I

i
——
-—
-
—

o

’ Congresswoman Sydney Kamlager... £ @RepKamlager... - Aug 17
Today | visited @lafoodbank, the SLA WIC Office, and the SEE-LA
Farmers’ Market to discuss the importance of nutrition assistance
programs in #CA37. | have made combating hunger and food insecurity
a priority and will continue to fight GOP attacks on SNAP and WIC.

I

(@) n QO i 238 A

BMNK

®) 01 Q1 i 192

LA Regional Food Bank £ @LAFoodBank - Aug 31
We're grateful to @Albertsons, @vons, and @pavilions Foundation for their
$300K Nourishing Neighbors grant! It significantly impacted our Children's

Breakfast Program, providing nutritious meals to food-insecure children in
LA County. Together, #WeFeedLA.

>
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Why Post This?

@ Los Angeles Regional Food Bank .
i 26142 @ Before posting, ask yourself:
California, known for its agricultural bounty, grapples with a hidden crisis. Despite being a :
significant source of the nation's fruits and vegetables, one in five Californians experiences ® W h O a m I t ryl n g to re a C h ?
food insecurity — a struggle to access sufficient food. The impact reaches far beyond empty h d I h d I
stomachs, affecting physical and mental well-being. ° W at O Wa nt t e m tO O O r ea rn ?
Families bear the burden differently = from consuming subpar sustenance to reducing ° A I d 1 g I ?
portions. Children face developmental delays and health setbac... See more m e. m O n St rat_l n Va u e *

- - How will I know if | have been successful?

- 0 O 0 ’ .
- Would | share this if | didn’t work at this

v4 ., - - - .
organization, or in this space?

‘ 2
7Y €. Successful posts:
N7 : - Are Relevant
Y - Spark Emotion
/e, « Are Trustworthy
/ ' - Demonstrate Empathy
' ,- - Authoritative/Educational

How hungry is California? Millions struggle to eat well in an abundant state ° A u t h e nt i C

/ bad is hunger in California? A lot depends on your access to food aid, which expanded... .
- Share worthy/Interesting

NS

Boost post
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P (]
r I va C LOS ANGELES REGIONAL lfhe Los Angeles Regional Food Bank
r 1734 East 41" Street
v Los Angeles, CA 90058
B“‘ N K

Fax: (323) 234-0943

Respecting the privacy of clients (s I 1V A GE RELEASE FORM
- Image releases
. Getting consent st ki i S o oot e oty

any and all rights in said photography, filming and recording of me.

° Tr t O a V O i d I i C e n S e I a t e S O r This will permit the FOOD BANK to proceed with the said photography, filming and recording and | now
y p waive, to the FOOD BANK and its successors assign and license, all personal rights and objections to
any use to be made of me, my name, likeness, voice, image or personality in connection with the use of
. . photography and filming containing my photograph and voice, for any and all motion picture, radio and
re m e m b e r to b I O C k I f u S I n g television purposes, and performances thereof, accompanied by any narration and dialogue whatever,
and the publicity in connection therewith, and/or for any other trade and advertising purposes. |
understand that in proceeding with said photography and filming the FOOD BANK will do so in full
reliance on the foregoing permission. | understand that | shall receive no compensation for my
appearance in and participation in the photography and filming.

| agree to hold you and any third parties harmless against my liability, loss or damage (including
reasonable attorney's fees) caused by or arising from the exhibition of my appearance or material
furnished by me in connection with my participation.

Signature
(signature of parent or guardian if subject is under 18 years of age)

Date

Name (Print)

Title

Home Address

Phone Number
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Engagement

- What is social media engagement?
- How to increase engagement?
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Social Media’s Role in Marketing Strategy
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Donor Lifecycle / Constituent Journey

Attract Convert

Friends of followers
People who find our
content

People who see our
advertisements

Strangers I 3 e E— —

Donors are further
cultivated through
email campaigns
(including appeals),
event invitations,
continued interaction
with our content and
thank you content.

Email subscribers
Social media followers Donors (one time)
Volunteers Donors (monthly)
Website visitors

Donors (monthly) or
donors who reliably
give each year.

‘

Regular donors are
further cultivated
through event
invitations, continued
interaction with our
content and thank
you content.

Regular
Donors

People with contact
information are
cultivated through
email campaigns,
and continued
interaction with our
content.

CTAs strategically
included in our
content, advertising,
and marketing
convert strangers to
people in our
database who have
email address,
physical addresses,
or both.

Some may be
cultivated by
development officers.

Some may be
cultivated by
development officers.

Some may be
cultivated by
development officers.
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Inbound Marketing

THE INBOUND

ENEONR. VS. " MARKEOUND

MARKETER

“NEW MARKETING™ is
“any marketing tact
that refies on carning

people’s interest
nstead of buying iL*

“OLD MARKETING” is

"y marketing that
pushes products or

SEOVICES ON Cuslomers.”

C

Customers are sought out-

» Vi prist, TV, rocio, banner
advertising, coid colls

~ﬁ
:")

(
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How Can People Find Me?

& 32170’:\.

=  Los Angeles Regional Food Bar X B Y{ Restaurants D Hotels @ Attractions @ Transit P Parking = E Pharmacies >
wrrnewyuiNg v n

e Create or update your Google

i
33 g MG Produceo
rd&‘[ :
. . % =
My Business Profile csresQ 3 1 :
L] g 8‘ @
E Martin Luther King Jr Blvd @
L]
e Keep the profile up-to-date
° Jasan Glass
E a0y g
. ner g FE40thp E37th St Bender CCP 9 £3
Los Angeles Regional Food Bank >
Salon Cazado«eso o
44 A 386 reviews
Food bank
Ed1st st Sweetener Products E 38th St
Los Angeles > »
PN AT e e Regional Food Bank ‘: - g
° (Q) (G \‘3 ) ‘\< ) ¢ Los Angeles 532 7 9‘:'
~ S~ ~— ~— Regional Foodbank % & h
Directions Save Nearby Send to Share v 2
phone E41stPl 7]
© 1734 E 415t St, Los Angeles, CA 90058 Ed2nd ¢ True »LVorli Fogdsv
os Angeles
(©  Open - Closes 5PM > >
See more hours CALI AUCTION / 33
Ed3rd 5 AAA Avila Towing @
@ lafoodbank org
R, (323)234-3030 [ E 43rd St
. Sinclair Powered
*++ 2055428 Los Angeles, California Wingstop Q by Vernon Fuel
/ Suggest an edit E Vernon Ave E Vernon Ave EVe
y b = Google.
g 3 g 2 E
[ g a 5 El Faro Plaza o £ IMapdata®2022  United States Terms  Privacy
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Content Marketing
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Content Marketing

The Most Engaging Social Ad Content, According to Consumers

Entertains Me 41%

Offers a Discount

37%

Teaches Me

Something 33%

References
My Interests

26%

Tells a Story 20%

Comes From a Brand

0O,
My Friends Like 10%
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Creating Content

e Social Media - Facebook,
Instagram, X, YouTube

® Blog Posts

e Videos

LOS ANGELES REGIONAL

VNNE

Fighting Hun L —

BACKPACK PROGRAM |

How the family of a cancer survivor benefits from the BackPack Program
64 views * Apr 28, 2022 51
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Why Create Content?

Why Create Content? STORIES

From The Los Angeles Regional Food Balﬂt'ﬁw

e Tell someone’s story A - A.
® Impact N | - o _
® Exposu re Hunger Heroes Press Releases Programs Stories  Videos
® Boost support for your

organization and/or cause.
® Search engine

e STORIESYOU | '°  FEED SOCALEVENT  ANGELES REGIONAL
optimization i T
August 18, 2022 MEALS UNHOUSED

The LA Regional Food Bank has = 22?.9.55"0“ IN LA
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Social Media Marketing

Social media can be used to syndicate content.
® Organic Social Media Marketing.
o Video
o Photos
o Blog posts
e Paid Social Media Marketing
O Boosted posts
o Social media advertising
® Influencer Marketing

Much of this content can also help you with e-newsletters.
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Thank you for your partnership!




